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Mechanical Requirements
Much of 5280’s appeal comes from the lavish four-color printing process used to 
produce the magazine. To ensure that your ad reproduces with the highest quality 
possible, please pay careful attention to the following mechanical requirements.

General Advertising Specifications
In keeping with industry standards regarding digital ad 
delivery, 5280 Publishing is now promoting PDF/X-1a as 
the preferred submission format for all advertising files. 
We strongly encourage all advertisers to become famil-
iar with the PDF/X standard. It is widely accepted and 
extremely reliable. However, we will continue to accept 
native file formats for a limited time. For more informa-
tion regarding this file format and a list of software 
vendors and service bureaus that support them, visit 
www.ddap.org or www.swop.org.

PDF/X-1a
• PDF/X-1a file saved on a CD-ROM or uploaded via
   secure upload form (see below). Only one ad per file.
• All High-resolution images and fonts must be included  
   when the PDF/X-1a file is saved.
• Only use Type 1 Fonts—No TrueType fonts or Font
  substitutions.
• Images must be SWOP (CMYK or Grayscale) TIFF
   or EPS 300 dpi or greater.
• Total area density should not exceed SWOP 300%
   TAC.
• NO RGB or JPEG Images. Do not nest EPS file
   into other EPS files. Do not embed ICC profiles
   within images.
• All required trapping must be included in the file(s).

Uploading Files to 5280’s Web Site
The preferred method for submitting digital ad files is 
through the 5280 web site. Uploaded files are immediately 
routed to our production department. Please clearly mark 
your file with the advertiser’s name (not the designer’s 
name, design studio, or advertising agency name). Also, 
please indicate the month the ad is to run, not necessarily 
the month in which the ad is submitted.

http://www.5280.com/uploads
User: uploads
Password: 5280up

Ad Submission Specifications 
Ads submitted without borders that are less than a full 
page in dimension may have borders added at the pro-
duction manager’s discretion if the ad is created with a 
white background or color opacity of less than 20%. This 
is to ensure separation between editorial and advertising 
content. We strongly advise that advertisers add their 
own borders when necessary.
  Black-and-white ads cannot be submitted as color.
  Please scan your discs for viruses. 

Proofing 
Color proofs should be submitted with digital files, and 
they should be printed at 100 percent. In absence of paper 
proofs or unacceptable proofs, 5280 is not responsible for 
the color reproduction. 
  Digital color calibrated proofs that meet SWOP standards 
should be used for digital ad materials. Black-and-white 

laser proofs are acceptable with color ads, but 5280 cannot 
guarantee accurate color with such submissions. In cases 
when proofs cannot be supplied at 100 percent, please 
clearly indicate at what percentage the proof is printed.
  5280 cannot be responsible for returning proofs. Please 
print your files to a PostScript printer prior to submission 
as a precautionary measure.

Platform & Software
5280 is an all-Macintosh computer network: PC formatted 
files will not be accepted. 
  Acceptable applications: InDesign CS or CS2, Quark 
Xpress (6.x or higher), Adobe Photoshop (4.x or higher), 
and/or Adobe Illustrator (6.x or higher). 5280 cannot 
guarantee correct output from any other application (Adobe 
PageMaker and any word processing applications). Ads built 
and submitted in such programs are subject to refusal. 
  Fonts should be PostScript, Type 1 fonts. 5280 cannot 
guarantee correct output of any file using TrueType fonts. 
Both screen and printer fonts must be included with your 
ad. This includes fonts used in EPS files. 
  Colors should be built using a CMYK model. All spot colors 
will be converted by 5280 to the closest possible CMYK 
equivalent. If your ad requires a spot color, please contact 
your account executive to discuss spot ink charges. 
  All images used in the layout of your ad must be included 
with your submission. 
  Raster images should be scanned at 100 percent at a print 
resolution of 300 dpi, and saved as CMYK or Grayscale 
TIFF images. Bit-mapped images are acceptable for most 
scanned logos. Images not meeting these specifications 
are subject to refusal and the advertiser risks incurring late 
charges. Dot values in raster images of 85 percent may print 
solid, and 3 percent may print white. Vector images should 
be saved as EPS files using CMYK colors with outlined fonts. 
Raster images used in EPS files must be embedded. 
  Ad layouts should be designed to the ad size: any place-
ment, approval information, or other information should 
be placed on the pasteboard. Bleeds should be built into 
the document size, not extended to the pasteboard. Any 
ad created with a document size different from the ad size 
(including ads with bleeds) may be subject to refusal, and 
the advertiser risks incurring late charges.

Production Charges
To Agencies: ANY disk intervention required by 5280 or 
its printer will result in charges to the advertiser. Charges 
will also be given for scans (4c or BW), digital proofs, and 
photography fees.

Blueline Charge
$150/day is charged to the advertiser if artwork is not 
received by the drop-dead date.

Contact Information
If you have any questions regarding the Mechanical 
Requirements of 5280 please feel free to e-mail our 
Production Manager at production@5280.com or contact 
your account executive.

MAGAZINES: THE ENGAGED MEDIUM

In an overloaded, multi-tasking world, independent research reveals that 
magazines remain the premier medium for reaching consumers when they 
are relaxed and undistracted. It’s no wonder that 96 percent of 5280 
subscribers have bought a product or service advertised in the magazine.

Top Graph Source: MindShare MORe Panel, Adults 18+, October 2001 and February 2002;
Bottom Graph Source: RoperPublic Affairs, 2005
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